)

Programmatic Usage Research and My Principle Articles

Copy-testing Usage Ads

> Quantitative Validation

b Qualitative Validation
Wansink_. Batra, & Ray JA 1994

Brian Wansink (9-96)

Wansink & Ray JAR 1992 f ——p

Usage-related Advertising

.Advertising New Uses

Wansink & Ray IM 1996

.Encouraging Substitution

Wansink JMR 1994

Increasing Purchase Quantities

POP Ancl

ansink. Kent& Hoch WP 1996
Nonprice Promotions
Haylor & Wansink WP 1996

Household Stockpiling

Wansink & Deshpande ML, 1994
Chandron & Wansink WP 1996

Product
Usage
Frequency

Package Size !

Wansink JM 1996
Wansink WP 1996

Eating Bouts
Wansink JFPM 1993

Product -

Usage
Yolume

Wansink FCSRJ 1994

Revitalizing Mature Brands
Wansink & Huffman (WP 1996)




